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'NORTH HUNT

SUSTAINABLE HUNTING TOURISM IN NORTHERN EUROPE




Reference group meeting in Skellefteå, Sweden November 20, 2008

Summary for transnational dissemination.
1. All participants presented themselves (see Appendix 1). 
2. Göran, Håkan and Fredrik made a Powerpoint-presentation of the project. Some comments from the participants were: - Differences in owner structure between southern and northern Sweden need to be highlighted. -The value of hunting tourism in comparison to other resource use needs to be shown. - It is important to find a certification system for hunting guides

3. The entrepreneur Tommy gave an account from the perspective of hunting tourism business. -There is a lack of well-educated hunting guides. -The company is developing social  models for managing local owners and land owners – they are invited at the start-up of the hunting period so the guests can meet the local people and get information about the area. 
4. Each representative defined the role of the organization towards hunting tourism. The result is listed in Appendix 2. The stake holders could be grouped under a few headlines – land management and surveillance, resource users, land owners, research and development, and tourism trade organizations.
Robert from Etour informed about their publications which can be downloaded from the web:
http://www.miun.se/ETOUR/Funktioner/In-English/
5. We continued with group work in two groups: (1) tourism organizations and resource users, and (2) land manager/surveillance, land owners, research and development, 
Question I. What is the meaning of sustainable hunting tourism?

 Group 1: Management based on sustainability (also social), accurate monitoring, long term economical models. Ecologically there is a good base already today. Entrepreneurs need to take part in a wider aim of game management. Moose management is easy – small game more complicated. Beaver is today a negative example. The definition of hunting tourism also should include people returning to their former home area for hunting – the value of hunting for these people should be highlighted.
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 Group 2: It is important to cover various aspects: time (short/long term), space (forest/mountain) and stake holder (local/external) – these need to be added to the social, ecological and economical axes.

 Questions II. What problems and conflicts are there today in the Development of hunting tourism today in northern Sweden? and III. What do we need to consider developing sustainable hunting tourism?

Group 1: Solutions for land governance are important to develop, such as models for access to hunting areas. How are the needs of the sector protected when confronted with large-scale mining projects etc. -There is a lack of investment from the land-owners in infrastructure. –The economy of low-intensity hunting tourism needs to be analyzed within then project – the Norrbotten county board can assist with data on hunting leases. 
Group 2: There is a special problem with the government-owned land – ownership and management are handled by different organizations. –Business development is needed about game and wild nature, to get products accepted on the market. – Dialogue is the only road to success. There is a need for an arena for development of a dialogue function.
6. Göran showed a Powerpoint presentation with a summary of the discussions of the first meeting of the Finnish reference group on Sept 11.
7.  The next meeting will be in early 2009 and we will bring up the issue of quality certification.

Notes were taken by Håkan Gyllbring och Göran Sjöberg. English summary was made by Göran Sjöberg.
Appendices:
1.Participants at the meeting 
2. The roles of the organizations towards hunting tourism.

Appendix 1

Participants: 
Mats Andersson (Hushållningssällskapet Rådgivning Nord/ Rural Business Development & Västerbottens Jakt- och Fiskegille/Västerbotten Hunting and Fishing Guild)

Fredrik Dahl (SLU)

Håkan Gyllbring (Hushållningssällskapet Rådgivning Nord/Rural Business Development & Swedish Lapland Hunting Network)

Tommy Holmberg (NordGuide)

Jan-Erik Jaensson (Swedish Lapland)

Torbjörn Lövbom (Jägareförbundet i Västerbotten/Swedish Association for Hunting and Wildlife Management)

Torsten Nilsson (Länsstyrelsen i Norrbotten/County Administrative Board)

Robert Pettersson (Etour, Mittuniversitetet/Mid-Sweden university)

Björn Rutström (Markägargruppen/The Land-owner Group)

Göran Sjöberg (SLU)

The following representatives could not participate:
Göran Ericsson (SLU)

Karin Hedström (LRF Norrbotten och Västerbotten/Federation of Swedish Farmers)

Roger Kempainen (Kommunförbundet i Norrbottens län/Association of Local Authorities)

Maria Kjellström (Svenska Ekoturismföreningen/Swedish Ecotourism Association)

Jimmy Pettersson (Sveaskog naturupplevelser AB)

NN (Jägareförbundet i Norrbotten/Swedish Association for Hunting and Wildlife Management)

Appendix 2

The role of the participating organizations towards hunting tourism

Swedish Association for Hunting and Wildlife Management

- Tentatively positive - Social sustainability and respect is important 

- Tourism enterprise needs to take part in wildlife management

- Consensus over time is necessary for achieving changes
- The value of the game resource must be more emphasized in the long-term use of nature

County Administrative Board of Norrbotten

- Surveillance and management of a long-term sustainable use of an important nature resource

- Safe-guards the use of this resource with respect for the local inhabitants and the reindeer husbandry 

- Guarantees the legality of the use and management

- Takes responsibility for an adaptive management of the game resources of the state-owned land in mountain regions 
The Land-owner Group 

- It is important to produce rules for lease of hunting giving the landowner a reasonable share of the value, and also reimbursement for infrastructures costs (roads etc)
- Reduction of game populations so that composition of winter stocks makes sure the winter browse is sufficient and no unnecessary damage occurs

SLU – Research about game resources and their use, as well as the attitudes in society towards this
Tourism Research Institute, Etour

- The hunting tourism is assigned a great potential, but does not differ substantially from other tourism; Risks and options are mainly the same.

- For Etour it could be interesting to follow the process, and exchange experiences and knowledge
- Etour already has much knowledge about: Tourism in peripheral areas – Accessibility – Sustainability – Conflicting objectives (nature – culture - enterprise) – Commercialization of tourism – etc

- The project is interesting because of its research-based approach and enterprise-directed ambition
Swedish Lapland

- Marketing assistance (Fairs, web pages, campaigns)
- Participation in training (certification)

- Using the brand “Swedish Lapland” 
Swedish Lapland Hunting Network

- Thematic formation (of hunting tourism) towards the county tourism agency (in Norrbotten)
- Information dissemination, training, and selling
Västerbotten Hunting and Fishing Guild

- Organizing hunting and fishing entrepreneurs in Västerbotten  

- Helping the member companies to reach increased access to the hunting resource, and to get continuity in the legal and administrative conditions for their business
- Marketing assistance
