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Hunting tourism in northern 

Europe has a development 

potential that has not yet 

been fully realized.  It can 

create work opportunities in 

small businesses and contrib-

ute to economic development 

in rural areas.  The provision 

of hunting opportunities and 

guides can be 

combined with 

the sale of ac-

c o m m o d a t i o n , 

meals, transport 

and side activities 

for family mem-

bers who may 

not participate in 

the hunting.  

To promote the growth of the 

hunting tourism sector, it is 

important to develop social 

acceptance and understanding 

among landowners, local 

hunters, indigenous peoples, 

and government authorities.  

Competence in marketing and 

good business practices will 

be needed in the companies 

involved.  It is also important 

to monitor and manage the 

game resources.  

The North Hunt project works 

in close contact with local 

companies, and 

with organiza-

tions that can 

help in reducing 

obstacles for en-

trepreneurs.  

The target spe-

cies vary be-

tween countries, and include 

e.g. moose, wild reindeer, 

grouse and geese.   

The possibilities for develop-

ing a ñNorthern brandò of 

hunting tourism will be exam-

ined.  

Wild grouse species, 

such as the capercail-

lies, are important 

game resources for 

hunting tourism in the 

forest of Scandinavia.  
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FIRST  N ORTH  HUNT  SEMINAR  -  SEPTEMBER  28 - 29, 2009  

First North Hunt Seminar will 

be held September 28 -29, at 

SLU in Umeå, Sweden.  

Theme is Social Sustainability 

of Hunting Tourism in Periph-

eral Areas.  Further informa-

tion is on our website:  

http://www.north -hunt.org/en/

page/programme  

http://www.north-hunt.org/en/page/programme
http://www.north-hunt.org/en/page/programme
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Sustainable development is 

maintaining a delicate balance 

between the human need to 

improve lifestyles and feeling 

of well -being on one hand, and 

preserving natural resources 

and ecosystems, on which we 

and future generations depend 

on the other hand.  

There are over 100 definitions 

of sustainability and sustain-

able development, but the 

best known is the World Com-

mission on Environment and 

Developmentôs.  This suggests 

that development is sustain-

able where it ñmeets the needs 

of the present without com-

promising the ability of future 

generations to meet their own 

needs.ò  Sustainable develop-

ment implies economic growth 

together with the protection of 

environmental quality, each 

reinforcing the other.  The es-

sence of this form of develop-

ment is a stable relationship 

between human activities and 

the natural world, which does 

not diminish the prospects for 

future generations to enjoy a 

quality of life at least as good 

as our own.  Many observers 

believe that participatory de-

mocracy, nominated by vested 

interests, is a prerequisite for 

achieving sustainable develop-

ment.  

The guiding rules are that peo-

ple must share with each other 

and care for the Earth.  Hu-

manity must take no more 

from nature the nature can re-

plenish.  This in turn means 

adopting lifestyles and devel-

opment paths that respect and 

work within natureôs limits.  It 

can be done without rejecting 

the many benefits that modern 

technology has brought, pro-

vided that technology also 

works within those limits.  

Sustainable development is 

about planning for a future 

that can be.  A sustainable so-

ciety, as well as a sustainable 

organization, is about running 

an economy that does not sys-

tematically erode the social 

and ecological fabric on which 

society is based.  The key 

value of ecological and eco-

nomic sustainability is based 

on the interrelationship be-

tween ecological systems and 

economies.  It is based on a 

belief in the integrity of natural 

environments, their impor-

tance as the basic sources of 

life support, and the wise, eq-

uitable and sustainable use of 

resources. The key value of 

social justice involves promot-

ing a just society by challeng-

ing injustice and valuing diver-

sity.  It is based on a belief 

that all people share a com-

mon humanity and therefore 

have a right to equitable treat-

ment, support for their human 

rights, and a fair allocation of 

community resources.  
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W HAT  IS  SUSTAINABILITY ? 

A template for reporting sustainability  

 

Improvement 

of lifestyles 

and well-being 

Preserving 

natural 

resources and 

ecosystems 

Balance 



The World Tourism Organiza-

tionôs (WTO) conceptualisation 

of sustainable tourism devel-

opment addresses six main 

principles:  (1) a high level of 

tourist satisfaction,  (2) opti-

mal use of environmental re-

sources, (3) respecting the 

socio -cultural authenticity of 

host communities, (4) provid-

ing socio -economic benefits to 

all stakeholders, (5) constant 

monitoring of impacts and (6) 

informed participation of all 

relevant stakeholders, as well 

as strong political leadership.  

Sustainable tourism develop-

ment can be divided into three 

dimensions:  environmental, 

economic, and social.  The en-

vironmental dimension con-

sists of the natural, farmed, 

and built environment in a 

community.  The economic di-

mension includes the new 

money that is infused into a 

local community and the prof-

its that local businesses obtain 

from tourism activates.  The 

social dimension includes the 

intra ï and inter -action be-

tween visitors and the commu-

nity.  The allocation of re-

sources is better when the so-

cial variables are taken into 

account.  

SUSTAINABLE  TOURISM  DEVELOPMENT  
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2 ND  AND  3 RD  PARTNER  MEETINGS  IN  I CELAND  
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2nd and 3rd national partner 

meetings were held in Iceland 

beginning of October 2008 and 

in mid April 2009. The goal of 

both meetings was to get an 

overview and update on the 

situation in different 

work packages and 

define the tasks to 

be done within the 

next six months.   

During the 2nd 

meeting in Akureyri 

we had our first 

snow for the winter 

and some even had 

the chance to go 

goose hunting.  Con-

cluding the meeting 

the group dined at 

Friðrik V a world re-

nowned restaurant specialising 

in local food through the tradi-

tions set and by the slow food 

movement.  One of the oppor-

tunities this project namely 

entails is the potential to de-

velop local linkages between 

hunters and local culinary art-

ist in producing a new regional 

attraction.  

At the 3rd meeting the Ice-

landic team welcomed the 

other national partners in 

Egilsstaðir, East Iceland where 

the group held the meeting in 

cosy surroundings. Social sus-

tainability was amongst the 

most important issues ad-

dressed at the meeting. This is 

due to the fact that the first 

research results will be ready 

in the near future. The part-

ners have been interviewing 

stakeholders in each country 

focusing on social 

sustainability and so-

c ia l  acce p tance 

within the local com-

munities. Results will 

be presented in the 

projectôs first semi-

nar in Umeå Sweden 

in late September 

2009. Although the 

national partners had 

a strict meeting 

schedule, there was 

also some time used 

for other activities as 

the partners went on 

sight seeing enjoying Icelandic 

surroundings and hospitality at 

its best. The partners also had 

the opportunity to meet with 

local entrepreneurs and gain 

insight into Icelandic hunting 

tourism and potentials.   

A part of the group going on a field trip in East Iceland  
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PURPOSE  OF  REFERENCE  GROUP  

Landowners in Iceland are 

nowadays looking for new in-

novative ways to boost their 

operations and long term eco-

nomic viability. Due to de-

creased income from tradi-

tional agriculture landowners 

have had to find new ways to 

increase income e.g. to better 

utilize the landôs benefits, pro-

vide tourism or find a job out-

side  the farm.  Game hunting 

can be seen as one potential 

source of income since hunting 

rights usually belong to land-

owners. Almost all land in low-

land Iceland is privately owned 

and a hunter is legally re-

quired to get the landownersô 

permission to hunt on private 

land. Today, some private 

land, especially near the capi-

tal region of Reykjavik is 

leased temporarily by a land-

owner for hunting purposes, 

especially goose hunting in the 

autumn.  Mostly though and 

especially in the more rural 

areas permissions are paid for 

in kind, e.g. through help on 

the farm or rounding up sheep 

in the autumn.  Traditionally 

hunting is seen more as a 

hobby than as a business op-

portunity for landowners.  

A recent study amongst stake-

holders of hunting tourism de-

velopment in Iceland indicates 

that hunting will be more affili-

ated with tourism in the fu-

ture. It is evident that hunters 

in Iceland find it increasingly 

difficult to find good hunting 

grounds and donôt know how 

to access them. This indicates 

that there are opportunities for 

landowners to utilize their 

hunting rights and make them 

more profitable. This comes 

with a certain responsibility 

towards the environment, 

game and the local community 

according to ideas of sustain-

ability so that the hunting 

rights can be considered as 

long term business opportu-

nity.  

MAKING  USE  OF  LANDOWNERS  HUNTING  RIGHTS :  D EVELOPING  SUSTAINABLE  HUNTING  

TOURI SM  IN  I CELAND  

SME involvement and the de-

velopment of hunting tourism 

sector are one of the core ele-

ments of the North Hunt pro-

ject. The involvement of inter-

est groups is essential for the 

outcome and the development 

of the hunting tourism sector 

and influencing the operational 

environment, securing that the 

results of the project will be 

utilised in full potential. Na-

tional reference groups, con-

sisting of members of interest 

groups related to the sustain-

able hunting tourism sector, 

have been established in each 

country to monitor the rele-

vancy of the project activities, 

guarantee wide dissemination 

of the results and maximising 

the awareness of key actors in 

the project. By using the wide 

expertise and involvement of 

the interest groups and the 

material gathered in the pro-

ject, the groups will create cri-

teria for sustainable hunting 

tourism in the Northern pe-

riphery.  

The first reference group 

meetings have already been 

held in Finland, Iceland and 

Sweden where the meeting 

agendas consisted of both 

common transnational themes 

as well as country specific 

ones. Discussions in the first 

meetings were based on two 

common questions: (1) What 

does sustainable hunting tour-

ism include in your opinion and 

(2) What do we need to con-

sider in developing sustainable 

hunting tourism? Discussions 

were lively in all countries. Fu-

ture meetings will focus on 

specific sub - themes and the 

development of criteria for 

sustainable hunting tourism.  

www.north - hunt.org  

EDITOR :  Hjördís Sigursteinsdóttir  

OTHER  CONTRIBUTORS  TO  THIS  ISSUE :  GÖRAN SJÖBERG, E YRÚN JENNÝ BJARNADÓTTIR  


