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Presentation Outline

Introduction

Aim of presentation

Information gathering approach
Results:

« What caused the successful entrepreneursM

the business? ' =

» What caused the unsuccessful entrepreneurs to quit
the business?

* What challenges are most important to overcome for
those who start a new hunting tourism business
today?

* What support is required for the hunting tourism
industry to be able to develop positively?

Discussion
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Introduction

Wildlife is associated with consumptive and
recreational values

Hunting has a long tradition in Sweden

Mainly for consumption in rural areas of Northern
Sweden - — s ontml S

Today hunting has become more of a recreational
activity

In Northern Sweden hunting, and the right to
hunt, is largely looked upon by the public as a
common resource for the people living there,
even though most land is owned by private forest
companies or the state

Introduction

Due to technological development and increased
mechanization the need for labor has declined in
rural areas of northern Sweden

Hunting tourism has the potential to diversify

local economies

Hunting tourism in Northern Sweden is a

new phenomenon and has not developed much

Attempts to establish hunting tourism have been

met with skepticism

— less support for sport hunting than for consumptive
hunting

Common arguments are that it may exclude local

hunters, cause overharvesting, and increase land

leasing fees
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Introduction

» To become successful it is important to meet
social as well as ecological and economical
challenges

o

Alm of Presentation

 We compare and contrast views of
experienced and established hunting
entrepreneurs (successful) with
entrepreneurs who have quit th
operation (unsuccessful)

» ldentify factors of success, as well as
structural and economic obstacles,
for hunting tourism entrepreneurs in
northern Sweden
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Information Gathering
Approach

* Mail survey and telephone follow-up
» Open ended questions

» Followup survey of 28 persons that eleven
years ago were active hunting __a el
entrepreneurs S s

Questions

» Still active (successful)
— what do you consider the reasons are that you
have managed to stay in business?
* Quit the business (unsuccessful)
— what caused you to make thls deuspn?ﬁ‘BM
» All respondents
— What immediate challenges do you see as the
most important to overcome for those who
start a new hunting tourism company today?
— What is required for the hunting tourism
industry to be able to develop positively?
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ephone follow-up
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e Solid background; education, study visits and experience

from the trade




As time went by, mistakes became fewer

All things combined > good reputation from satisfied
costumers

“Hunting rights can only be bought personally now; it
makes it impossible to organise commercial hunting”

(5054).
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"~ transparency, and to find and reach your customers
* Unsuccessful entrepreneurs;
— professionalism and to find and reach your customers
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—acknowledging the fact that hunting
tourism in northern Sweden is a part

time business
* NORTH HUNT

w»
Funding;
Northern Periphery programme
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